Value through less

Young designers from all over the world experimented under  
sustainability aspects at the ‘1st Sustainable Summer School’

by Brigitte Wolf, University of Wuppertal and Christa Liedtke,  
Wuppertal Institute for Climate, Environment and Energy

How can we achieve more quality of life and reduce material  
consumption at the same time? This was the central question to be  
worked on by 33 design students from thirteen different cultures who  
participated for one week in the 1st Sustainable Summer School. The  
result was a series of impressively creative ideas for products and  
services to design everyday life in a more sustainable way.

The Summer School was initialised by the University of Wuppertal and  
the Wuppertal Institute for Climate, Environment and Energy. In  
preparation for the 1st Summer School they had organised a network  
with partners like the Folkwang University Essen, the ecodesign in  
Cologne and the University of Lucerne, Switzerland. They jointly  
elaborated and realised the  Summer School’s programme.

The offer met great interest and free places were soon booked up.  
Applications were sent by students from Brazil, USA, Switzerland, the  
Netherlands and other countries. They used their lecture-free time to  
participate in order to widen their background, to gain new  
experiences, to develop and exchange ideas, and to deliberate.

As an introduction to the subject, the students first participated in  
the two-days conference ‘The Future of Sustainable Products and  
Services’ before retreating to the Nikolaus Monastery in the Lower  
Rhine area. During a four-days workshop they had to design and shape  
the future lifestyle in a sustainable way, accompanied by expert  
presentations and discussions.


Though the participants were grouped into four different workshop  
teams there quickly was one emerging overall subject: ‘sharing – to  
jointly use’ was the central theme in all groups.

The workshop ‘Rituals – Habits – Life Styles’ developed an internet  
platform ‘localfoodsfinder’ aiming to facilitate the access to  
regional products, as well as an internet platform aiming at more  
humanity called ‘sustainable emotions’. Furthermore, the students  
designed a car sharing initiative ‘car.munity’ and a mobility concept  
‘freecity’ for the city of Düsseldorf.

‘Lifestyle light’ was the subject of a further workshop that  
elaborated sharing concepts for young families like ‘community for  
more’ and a professional system of share ware ‘soop wareshare’, as  
well as a scenario for ‘slow shopping’. The workshop ‘Luxury &  
Sustainability’ analysed the lifestyles and the idea of luxury of  
three different, fictive persons – Rebecca, Eva and Tomtom – and  
described the approach for the conception ‘Sustainable Luxury’.  
Workshop number four worked on a model for an alternative market  
basing on the principles of joint use.

Three-days of intensive collaboration finally produced a series of  
innovative ideas mainly aiming to reduce nature use caused by products  
and services. The key is a manifold or shared use of products and  
services or, alternatively, the improvement of their availability.  
Despite of the rather matching concepts that were presented to the  
final workshop evaluation and that all based on sustainability  
criteria, there was one winning team, the concept ‘car.munity’ –  
chosen by the participants. The initiators are also fully satisfied  
with the result. With great optimism they had chosen ‘1st Summer  
School’ as the project’s name, expecting many more to follow.


Manifesto of the 1st Sustainable Summer School:

· Dematerialize: create attractive lifestyles with less resource  
consumption.

· Rethink existing systems and develop new ones.

· Change the cultural attitude. Be aware of patterns.

· Reshape markets and influence politicians by your individual choices.

· Share your stuff.

· Make it cool to be green.

· Develop media-partnerships to raise awareness.

· Cherish cultural diversity – it is a precious resource.

· Consider people’s health.

· Understand the ‘real price’ of products and services. The use  
of nature has its price.

Find more at: http://designwalks.org
